AUTO CLUBS COUNCIL OF INDIANA, INC.

2009 PLAN OF ACTION

LEGISLATION/GOVERNMENTALAFFAIRS

A. Monitor Legislation That Might Effect Car Collectorsand Their Well Being
Oppose Legidation that Would Be Detrimental
Support Legidation that Would Be Helpful

Watch List
Junk Car Definition
Actual Value/Similar Excise Tax
Air Pollution Standards
Safety TestsEmission Test Exemption
Seat Belt Grandfather Clause
Wheel Tax
“BluelLight” Tail Light Lens
Other

B. Review and monitor with BMV and promote/educate public and collector s about:
"Plate Tag To Match Manufacturers Date Of Auto" License Plate Law

C. Oppose and monitor action taken by IDEM regarding the “ Antique Vehicle” regulatory
proposal that would require vehicles older than 25 yearsto be registered and plated as a historic
vehicle with annual mileage limits and be subject to periodic vehicle emissionsinspections.

D. Develop An Automotive Heritage Caucus In The Indiana L egislature
E. Develop An Automotive Heritage Hall Of Fame Proposal

F. Develop And Promote An Indiana Car Collectors Day
Governor Sign Proclamation
Day At The State Legidature
M ayor §/City Councils Proclamations
M edia Releases To Promote Awar eness Of Automotive Heritage

MASTER CALENDAR OF EVENTS
Continue working on the goal to diminish the number of conflictsand support of
each othersMajor Eventsie: Car Shows, Festivals, etc.

WEBSITE
Enhance and promotethe usage of ACCI’s Website.

FUND RAISING
a. 4™ Annual Automotive Heritage Festival Weekend, August 29 and 30, 2009
b. Expand the number of Website sponsors
c. Develop and expand the Website “ Collector’s Resources’ page participants

ANNUAL CONFERENCE & SUMMIT
Present the 2" ACCI Conference & Summit in October or November of 2009
that will provide a professional forum for networking and lear ning with wor kshops
on" model of a successful car show" , insurance coverage, legidation, etc.

DEVELOP ACCI GROUP SPONSOR PROGRAM
Continueto expand the number of ACCI sponsorsthat will provide group discountson
services/productsie: hotels, restaurants, websites, trophy's shops, etc.

CREATE A MAJOR MEMBERSHIP DEVELOPMENT OUT REACH PROGRAM WITH A
MINIMUM GOAL OF 10 NEW MEMBER CLUBS/ORGANIZATIONSIN 2009



